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Four Corners Film Office
to spur economic vitality

Economic stimulus comes in a variety
of forms, and film production is good
business for a community. To that end, the
BID is an enthusiastic partner of the new
Four Corners Film Office, headed up by
Marc Snider and Dave Welz.

Dave Welz and Marc Snider are building the Four
Corners Film Office. (Photo by Indiana Reed)

Case in point: the recent commercial
photo shoot for Dodge Ram vehicles
brought a crew of 12 to town (who enjoyed
lodging and restaurants). In addition, six
locals were hired, the City was paid for
code enforcement, a location fee was paid,
AND the crew purchased all the things
they needed (other than the vehicles) in
La Plata County. This, according to Snider
and Welz is typical.

The Four Corners Film Office is de-
signed to be a one-stop shop for a film
production company, so Snider and Welz
need to know what resources are available,
plus what incentives local business might
be willing to provide a visiting crew.

The Film Office is compiling a resource
file or database that includes photos of
potential location shots, lists of retailers
who can provide anything that a “scene”
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Bocce Ball brings people Downtown

Activity begets activity, so the BID office
continually endeavors to find and
develop new activities that lure more folks
to Downtown. To that end, the BID has
launched, with the support of the City,
weekly community Bocce Ball in Buckley
Park each Wednesday, June through Sep-
tember, 5:30-7 p.m.

What is Bocce Ball? Developed in its
present form in Italy, Bocce is revered as a
precision and highly competitive sport that
requires use of both physical and cerebral
skills. The object is for individual or team
players to rolla larﬁe ball (bocce) as close as
possible to a smaller target ball (pallino).

The player/team with bocces closest to the
pallino scores.

Guidos and Bank of Colorado stepped up
to underwrite the costs of Durango Parks &
Recreation to staff the weekly event, and BID
purchased the equipment. All ages are
invited to play, and participation is free.

“Who knows, we may become part of the
United States Bocce Federation and get on
the national circuit,” says Bob Kunkel, as-
suring that Bocce Ball does indeed have its
own national and international following.
“Bocce Ball players are just as passionate
about their sport as, for example, mountain
bikers. It could be an entirely new opportu-
nity for Durango”

Families and friends enjoy Wednesday evening Bocce Ball in Buckley Park.

(Photos by Lindsay Eppich)
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Four Corners Film Office, continued...
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might need - furniture, clothing, vehicles,
artwork, trinkets, animals and more, and a
list of service — carwashes, catering, dry
cleaners, plus those experienced in sound,
lighting, acting, music, etc.

If hotels and restaurants are willing to
offer crews 5-10 percent discounts during
their visit, that too can tip the scales in Du-
rangos favor. The region offers a lot, but
every field, mountain, building, etc. can be

found somewhere else. The key is for
Durango to provide those additional incen-
tives, and then we must ensure that the
crews have a positive experience. The Film
Office is primed and ready to facilitate all.

The BID encourages its constituents to help
Durango regain its reputation as the “Hol-
lywood of the Rockies,” when Durango
played host to a number feature film produc-
tions. Email your ideas and potential re-
sources to the Four Corners Film Office at
info@4cornersfilmoffice.org.

Parking meeting garners some interest

To explore options for managing existing
parking in private lots throughout
Downtown, the BID invited property
owners and building/lot representatives to
sit down together on May 2. The meeting
was well attended, and most voiced their
opinions regarding parking, which is, as
Bob Kunkel noted, “personal, emotional
and complex.”

Bob Kunkel explains the uniform parking signage
program to property owners/lot managers at the
recent parking meeting. (Photo by Indiana Reed)

A proposal from the BID - to take the
first steps to manage existing spaces,
enhance appearance and clarify permitted
parking - is to produce a unified, voluntary
signage program for all those who wish to
open their parking lots to Downtown guests

after business hours. The signage would be
visually compatible with the City’s new “way-
finding” signage now positioned throughout
town, and allow drivers a quick and easy,
at-a-glance understanding of where and
when they can park.

Among the additional ideas suggested
during the meeting was organization of a
cooperative that would contract a booting/
towing service and cleaning crew so no one
would be forced to handle these issues in-
dividually. Other suggestions included a
park and ride for employees, a parking au-
thority, and sprucing up the lots with the
City’s green trash receptacles and benches,
extending a consistent “look”

While no consensus among the attendees
was reached at the initial meeting, Antonia
Clark of Toh-Atin Gallery (a long-time vocal
advocate for parking solutions) was the first
to step up after the meeting and commit to
the unified after-hours signage and consis-
tent messaging for the gallery’s dirt parking
lot on West 9th St. Hope is that this will
start a grassroots effort. As an incentive, the
BID will contribute the first $100 for signage
replacement using the new, consistent
design. (A basic parking sign is approxi-
mately $200 through Fast Signs.)

Regardless of the future of this initial idea,
the BID wants to keep the parking discus-
sion alive and continue efforts to help solve
parking issues. To learn more (or contribute
your suggestions), or to participate in the
new signage program, contact the BID
office, 375.5067.

First draft of RPI

report complete

PI Consulting has completed the first

draft of the report that will fully analyze
current and potential opportunities within
the area’s event and recreational facilities,
plus its natural assets. The study, funded by
the BID in partnership with the City, was
motivated by the premise that athletic tour-
naments and events can be economic drivers
for communities.

While research and analysis continue,
preliminary findings indicate that demand
for most of the sports facilities exceeds ca-
pacity, though the new sports complex
under construction at Fort Lewis College
will help ease the situation.

Durango’s extensive trail network offers
some additional opportunities, and RPI is
currently matching the availability to the
current trends (such as cross country skiing
or snowshoeing).

In the realm of arts/culture/history, RPI,
after first review, feels that the venues are
underutilized and that a number of op-
portunities exist for additional activities
and events.

The final report is expected to be pre-
sented to the BID board in coming weeks,
and also available for community review.
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DURANGO BUSINESS IMPROVEMENT DISTRICT

The Durango Business Improvement District was
formed in 1997 with a goal and mission to support
businesses within the District by assisting with
special event marketing, providing research on
topics of concern to the District (facilities, special
events, best practices), planning and development
of new facilities, and providing capital budget
for equipment that enhances business in the
District. Funding is generated by a 2 mill levy on
property owners within the district, with additional
marketing dollars contributed by the City of
Durango and Durango Area Tourism Office.

Bob Kunkel, Executive Director
Pam Glasco, Community Relations Coordinator

Bank of Colorado Building
1199 Main Ave. — Suite 210
Durango, CO 81301
Phone: 970.375.5067 info@downtowndurango.org
Fax: 970.375.5066 www.downtowndurango.org
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BID investment helps spruce up Downtown

To support its constituents and assist
in the appearance and beautification
of Downtown Durango through the
summer tourist season, the BID has, on
a trial basis, contracted sidewalk power-
washing services and flower barrel main-
tenance, plus has invested in additional
cigarette urns.

“One of the primary things you'll see
BIDs across the country doing is cleaning
and beautification of their districts,” says
Bob Kunkel. “Cleanliness and appearance
are important to both visitors and locals.
They subconsciously speak of safety and
demonstrate community pride, plus en-
courage longer stays Downtown.”

Ben Cross, Pro Mobile Wash, began
power-sweeping the Main Ave. sidewalks
in late May. However, the BID determined
this initial program to be inadequate, and
has directed Cross to do a deep cleaning
of the sidewalks, a block at a time, utiliz-

ing hot water, high pressure and scrubbing
that removes all dirt, stain and gum. Not
all blocks will be cleaned weekly, but once
deep-cleaned, the sidewalks should not
require deep cleaning for approximately
a month.

Additionally, the BID has retained Greg
Goodson to pay weekly visits to all of the
101 flower barrels in the Central Business
District to provide general maintenance,
inspect the flowers and help keep the
planters clean. He will, however, not water
the planters, and businesses with flower
barrels are reminded to water their flowers
daily.

“These are both experimental pro-
grams,” says Kunkel. “At our Town Hall
meeting in the fall we plan to survey our
constituents, and the BID board will
decide whether to expand, eliminate or
alter the programs based on input and the
value to the Downtown business owners.”

Showcase of the Arts receives El Pomar Grant

ongratulations to the

Durango Arts Center, which,
on behalf of the Showcase for the
Arts set for Sept. 9-25, 2011, re-
ceived a $10,000 grant from the
El Pomar Foundation.

The Showcase of the Arts was
germinated in the BID/Down-
town office, and ultimately
found a home at the DAC. The
inaugural event was held in
2010.

The three week showcase fea-
tures, culinary, visual and fine
arts, plus music, literary and
theatre performances at various
Durango locations. All “types”
of arts events are welcome, from sidewalk
chalk artists to street performers. To learn
more about Showcase of the Arts, or to
include an event, visit www.durangoshow-
caseofthearts.org.

El Pomar representatives Nathalia Giraldo and L/bbey Davis (left)
with Sheri Rochford Figgs, DAC executive director (center),

and Susan Lander and Dean Brookie, members of El Pomar's
Southwest Regional Council. (Photo by Jonas Gruskin)

El Pomar Foundation is one of the oldest
and largest private foundations in the Rocky
Mountain West and contributes approxi-
mately $20 million annually through grants
and Community Stewardship Programs in
support of Colorado non-profit organizations.

The cigarette urn effort has been one
considered successful, as cigarette butts
are the number one litter problem in
Downtown Durango, with “clusters” of
butts on the sidewalks and streets, espe-
cially outside restaurants. The BID began
purchasing cigarette urns in 2009 as part
of a partnership with Keep America Beau-
tiful's Cigarette Litter Prevention Program.

Last year the BID added to the number
of urns on the street (now more than 50),
and currently has 10 additional urns avail-
able for any merchant wishing to replace
a damaged one or install one for the first
time, free of charge, outside their facility.

Those requesting the urns must agree
to keep them clean and physically secured
to their place of business to prevent theft
and deter vandalism.

“The BID has a small budget, so we try
to invest in efforts that will get us the
biggest bang for our buck to benefit our
constituents,” says Kunkel.

Provide your events for Fall
for Downtown Durango Days

nfortunately, yes, fall will be here before

we know it, and with it Fall for Down-
town Durango Days. This umbrella promo-
tion sponsored by the BID, the City and the
Durango Area Tourism Office utilizes joint
marketing to raise awareness for all events
scheduled for October 2011.

As in the past, posters and print advertise-
ments will be placed, and radio advertising
will also contribute to the effort. To have
your event included, please provide the
event’s complete title, date, time, location
and contact information to Pam Glasco at
pamg@downtowndurango.org.

Fall for Downtown Durango Days did
originally encompass both September and
October, but with the blossoming of Show-
case of the Arts in September, the BID yielded
the month to not compete.

Keep up-to-date. Read the weekly BID E-News. It's designed to provide timely information and be
read in less than a minute. Call 375.5067 or email pamg@downtowndurango.org to get on the list.
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Motorcycle Rally/Classic Car
Parade to return Memorial Day

hether you love ‘em or hate

‘em, there’s no debate that
the motorcycle rallies over Memo-
rial Day weekend bring big business
to town. On Sunday, Sept. 4, the
BID, City and Durango Harley Da-
vidson have stepped up once again
to host the Motorcycle & Classic
Car Parade on Main Avenue.

Just prior to the parade, Durango
Party Rental will sponsor the
Burrito Breakfast ($10), with pro-
ceeds benefitting Building Homes
for Heroes. The breakfast (8-10
a.m.) will be staged in the Transit
Center parking lot, and include mo-
torcycles on display and dedications
to the wounded military men and
women that inspired Building
Homes for Heroes, as well as a
Tribal Blessing of the parade.
Classic cars will be on display across

the street in the First National Bank
parking lot.

At 11 a.m., the classic cars will
move east on 7th Street and north
on Main, followed by the City of
Durango police escort and partici-
pating motorcycles.

In addition to the BID, City and
Durango Party Rental, sponsors and
supporters of the event include
Durango Area Tourism Office,
Durango Harley Davidson, VFW
Post 4031, Blue Star Mothers of
Durango, Over the Hill Gang Car
Club, Durango Motor Expo, Four
Corners Biker Event Association,
Ignacio Bike Week, District 8
ABATE, First National Bank, VFW
Warriors, Iron Horse Chapter
Harley Owners Group and La Plata
County Civil Air Patrol.
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New BID web site
up/QR code active

he BID has recently completed an up-
grade of its web site - www.downtown-
durango.org — and is moving forward in the
world of social media, seizing on another
tool to communicate with constituents and

visitors.

Additionally, BID has secured a QR code,
which is included on the 50,000 free locator
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maps distributed
throughout the
region, and on
print advertise-
ments for Down-
town included
in local publica-
tions. The code
is a one-stop
link, via a
smartphone, to

events in Durango. (Another reason
to keep the BID up-dated with any event
information, pamg@downtowndurango.org).



